
August 19. inoz 

t'ederal Conimunicatioiis Commission 
445 12th St. S . W .  
Washiii;ton. D.C 20554 

I CC1 022002 

FCC - MAILROOM I 
Attn. Consumer Information Bureau 
Re Tclecominunications Carriers' Use or  Customer Proprictary Nelwork 
Information and Other Customer Information 
Reference Docket N o .  96-1 15. v rf ZOOZ 0. 

' s t ~ b ~ t i ~ , ,  c' , 
.. / 

Dear Sir or Madam, 
A s  an individual concerned wi t l i  protccli i ig the privacy of my own telephone records. I wclcome the o h p i t y  to 
addtcss two o f t h e  i w e s  for which the FCC has requested comments. My comments w i l l  focus on reasons why the 
government should protect privacy (issue #6 in the Federal Register i iotice) and the inadequacy of privacy lintices to  
cus!!:merz (ins~.~r + I  I in the FrderJ! Regirtel  no:icc). 

1 .  Wilhout  government i inposition o f a n  opt-in rule, a carrier's use ofCPNl wil l  erode privacy. 
Thcre are inany reasons to protect ;he privacy o f  information contained in phone records - reasons ignored by the 
Courl in the Tenth Ci rcu i l  decision. which discussed only embarrassment. 
For cxample. phone scams continuc to  be a probletn, especially for older Americans. There have been tnany 
instances of marketcra obtaining prof i le inforination that indicatcs il person may be a good lead because ofage, 
gender. and/or iticoine level. Without an opt-in rille i n  place, unscrupulous marketers can target an older person. o r  
others. and attempt lo sell tlietn w v i c e s  that tliey neither need nor can necessarily afford. 
Additiondlly, information collected and used evcn in an aggregate form. can tell important and personal information 
aboul me thar I may nor want partncrs and,'or aflilidtes i n  a " family" ofcorporat ions to have access to. The length of 
time I spend on the pliotie oii health care. issues ofsesiinlity, or other such personal information should not be 
iuai lable tn marketers without my cxplicit approval. 

The sharing and sell ing of rh is  very persoiial i l l forination without pr ior affirmative approval by the individual can 
erode privacy and thus cause people dift iculties and hardships. 
2. Current notification requirements are inadcquate in eiisurii lg that customers are clearly informed of their rights. 
It's very tdsy to overlook the notifications iii phone bil ls. I t  seems like they are intentionally designed to look l ike 
advet-tisiiig for othcr services that inaiiy people routinely igiiore. Something as important as a document that waives 
m y  r ight to privacy should at the very least have a boldcd l i l le  hizhl ight ing the importance o f  such a document. Even 
bettcr. this notice could he sent separalcly with notif ication on the etivelope to  alert me that i t  i s  not merely another 
advertiscment. 

The contents of  the notif icatioli should be w!.itten in clcar. easy to understand language. Ol ien notices are written 
either in lcgalese that on ly  lawyers can understand. or they are written i l l  vague, warm and fuzzy language that does 
iiot alerl nie tn the rdct that this is a document that aftccli  such an iniporlaiit right. 
Coinpanics have a legitimate First Atnendnicilt r is l i t  to usc this inforniatioti, but none of our constitutional rights are 
absolute. Balancing free specch rishts With the legitimaic and Important privacy rights ofc i t izens w i l l  enable us to 
make bcltrr infnrined decisions ntiout who we wish to share otir personal information with, i f will1 any at a l l !  A n  
opr-out rule acts 3s a waiver otany of  m y  p i ivacy r i g h n  ilia1 the corporation does not deem important. and does not 
give me the abil ity to issue any ki i id ofmeanin!$uI approval. 

'l'hartk you again for g iv ing i i ie tlic opportuii ity to coniinent 011 these proposed rules. 
Plcase contact me at 65 I3  Earl Ave N W .  Seartle, W A  08107. i f 1  can provide any additional inforination 
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